
DublinTown
Delivers...
for business in
the Creative Quarter

• The Creative Quarter’s origins lie in 
the energy and enthusiasm of local 
businesses who believed that the 
area had enormous potential to grow 
and develop. When we embarked on 
the project in 2011, the area had 25% 
vacancy and was underperforming. 
Today it is recognised as a key 
destination in the city and can boast 
very significant footfall increases. 
We will continue to work with local 
businesses to grow these footfall 
increases.

• The Creative Quarter brand has 
gathered significant pace since 
its inception. We intend to build 
upon this recognition among the 
public with increased visualisation 
of the brand through decals and 
informational posters throughout the 
district. 

• We will utilise the Unique to Dublin 
promotion to market the area’s local 
independent retailers, restaurants, 
cafes and bars.

• We will continue to market the 
district as one that has the best 
balance between independent retail 
and hospitality, creating a constant 
flow of footfall through the day and 
evening.

• We will continue to lobby for 
reduced licence fees for outdoor 
seating used by the hospitality 
industry.



• We will maintain Purple Flag 
accreditation which has created 
clear parameters for the 
management of the district. This 
status imposes obligations on 
DublinTown, Dublin City Council 
and the Gardaí and has resulted 
in additional lighting, CCTV and 
evening cleaning.

• In line with our Purple Flag 
obligations DublinTown will:

- Expand our evening cleaning  
 crew service
- Deploy our ambassador team  
 to the area at night to provide  
 information and support to  
 patrons
- Add to the CCTV quota as  
 required

 

• DublinTown has invested in street 
improvements throughout the 

Creative Quarter  including feature 
lighting in Clarendon Market, Fade 
Street, Coppinger Row and Dame 
Lane. DublinTown  has gated 
previously problematic laneways 
such as Glendenning Lane off 
Wicklow Street.

• DublinTown developed the 
Creative Quarter Staff Loyalty 
Scheme following consultation 
with businesses in the area. There 
are 5,600 staff working in 477 
businesses in the Creative Quarter. 
The loyalty scheme offers these 
staff a range of exclusive discounts 
and offers from businesses in the 
Quarter. This encourages staff to 
spend their leisure time in the area 
and keeps their spend local. 

• The Creative Quarter has had a 
wide range of new festive lighting 
installed. The lights on George’s 
Street were replaced with an eye-
catching new design while streets 
such as South William Street, 
Stephen Street Lower, Drury Street 
and Exchequer Street have all 
received new lights in recent years. 
We will maintain this investment and 
renewal through the next term.
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