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Creating A Better City For All

Dublin City Business Improvement District
Mission Statement:
Dublin City Business Improvement District is a not-for-profit
organization that works on behalf of its members to create an
attractive, welcoming, vibrant and economically successful city
centre area. We achieve this by delivering a range of cost-effective
improvements, enhancing the perception of our city and working
in partnership with city authorities and other stakeholders.

BID
Welcome

Chairman’s Address
There can be no overstating how difficult a year 2010
was for business. Ireland’s economy contracted for
the third successive year. Gross National Product has
now shrunk by over 15% since the end of 2007 dragging
consumer confidence in its wake.
Dublin city is competing with other towns, cities and
suburban shopping centres for every available euro of
consumer spend. For our city to thrive we must ensure
that our offering exceeds that available elsewhere. It is in
this context that professional town centre management
is essential.
Town centre management is about harnessing strengths,
addressing weaknesses and effectively communicating our
message to potential customers. We need to ensure that the
public instinctively know why they should choose to spend
their time and money in our city. Our world has changed
dramatically over the past 10 years. Customers have more
choice and less money than before. Our competitors have
organised and professional operations and we must match
them if we are to succeed. Our customers have choices, we
must ensure they choose us.
Enabling Dublin city to compete has shaped our thinking
and our actions over the past two years. Last year we
announced our new, more encompassing strategic plan.
Twelve months on we have made significant progress. Our
area action groups are busy meeting local area needs and
framing a wider vision for city development over the coming
years. Our marketing group has harnessed expertise from
all commercial interests across the city. This expertise will
be used to drive city centre footfall.
I am particularly gratified with the increasing attendance
that we are seeing at our members meetings. I would like to
thank Lord Mayor Gerry Breen for hosting these meetings
in the Oak Room at the Mansion House. I would especially
like to thank all those businesses that have taken the time
to attend and participate at all of these meetings. I can
assure you that your voice is being heard, your concerns
are being addressed and your ideas are being acted upon.
The depth of business ability in the city is our core strength.
I am convinced that by working together we can make the
difference and change the fortunes of our city.
As business people we know that the difference between
success and failure is often down to seizing the initiative
and taking advantage of opportunities that arise. We believe
that Dublin city centre has unique selling points for both

the indigenous and tourism markets and that Dublin can
play a significant role in re-establishing a vibrant and
thriving economy in Ireland. However, as Keenan, Parmiter
& Greep point out “towns and cities do not have a voter
base and are squeezed when the purse is empty”. That
is why the Business Improvement District has actively
engaged politicians and other key decision makers over
the course of the last year. We need key personnel at city
and national level to understand what it takes to make a
city function commercially. Since the last general meeting
we have campaigned to stop the development of two new
facilities – the Bridge Prisoner Rehabilitation Centre on
Wolfe Tone Street and the Homeless Information Service on
Capel Street. We have also worked to reduce the level of
social service provision offered within the city’s retail core.
The support that we have received from businesses during
these campaigns has been vital.
So long as Dublin city is used to house the country’s social
problems, we, the business community, will struggle with
the impacts of anti-social behaviour.
We need to raise our collective voice and engage our staff
in making sure that decision makers understand we are
serious about redefining how our city operates and why our
views must be considered. Success will only come when our
decision makers understand why our views are of critical
importance not only for the sake of our businesses and
the people we employ, but also for the role we play in reinvigorating the Irish economy.
Dublin, like all major cities, needs continued renewal and
revitalisation to ensure its long term survival. The Henry
Street area received a vital boost with the arrival of New
Look and Forever 21 before Christmas. The Dame Street/
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Suffolk Street area will no doubt benefit equally when
Abercrombie and Finch opens its store. The city
centre as a whole also benefits from the countless
Irish entrepreneurs who are the lifeblood of the
business community. This type of investment is the
key ingredient of urban renewal. We need to have
facts and figures at our finger tips to convince the
national and international business community that
Dublin is the place in which to invest. The Business
Improvement District will work in the coming years
to position Dublin at the centre of opportunity. We will
work with you, our members, to make this a reality.
Town Centre Management is necessary to stem the
decline in the city centre and ensure a return to growth
and prosperity. Town centre management, with BIDs
as the fairest form of town centre management,
have stemmed these tides in the USA and UK. We
have made very significant progress in Dublin over
our short three year period but we know there is a
lot more to achieve. Working with you, the business
community, we are confident that we can reverse the
trend in Dublin.

Andrew Diggins
Chairman
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BID
CEO Welcome
When we met our members at our Annual
General Meeting in April 2010 we outlined
our new strategy and approach. We have
worked hard since that time to advance
that agenda. The detail of that delivery is
set out over the coming pages.
Putting shape on this vision has seen the Business
Improvement District establish:
■ A city wide marketing group that for
the first time brings together city stakeholders to
establish a common message and approach to the
promotion of the city
■ Local area action groups which establish
members’ needs and expectations on a district by district
basis and work to make the shared vision a reality
■ The process of making the BID cost-neutral
for our members by creating a heavily discounted
insurance scheme. We intend developing a wider
programme of similar offers
■ A strong working relationship with the
Gardaí that is helping to create a safer environment for
our customers
■ A prominent presence on the city’s Joint
Policing Forum with the Lord Mayor, the Gardaí, Dublin
City Council and other business groups to establish a
road map for a sustainable and safer city
■ A dialogue with politicians and city officers
to plan for a new and vibrant city.
The Business Improvement District is in business for our
members. Our board is comprised of business people
voted onto the role by the city’s business community.
The board represents the interests and views of their
neighbours and colleagues.
We are acutely aware of the difficulties that businesses
face at present. Therefore we have reduced our levy to the
point that our budget now represents 64% of that included
in the Business Improvement District prospectus in 2007.

■ Position Dublin for sustained economic growth across
the retail, hospitality and service industries
■ Work with others to enhance access to the
city centre and movement within it
We are committed to:
■ Businesses, city authorities and other key city
stakeholders working in unison to create a more
efficient and functioning city
■ Creating a more secure business district, where
anti-social behaviour is successfully addressed
■ Attracting more customers from co-ordinated
marketing, city centre events, targeted promotions,
enhanced retail service experience and business
support services
■ Delivering a more attractive environment for
customers and visitors through additional cleaning and
environmental services
■ Representing business priorities to the
Dublin City Council, Gardaí and other city, and
national authorities.

Our aim remains to:
■ Entice more customers and visitors into
Dublin City Centre
■ Further improve the quality of experience
for customers, staff and visitors to the city

Richard Guiney
CEO
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A More Attractive City
For All
Sustaining footfall is key to driving business within the city
centre. In order to maintain repeat visits we need to provide
our customers and visitors with a positive impression of the
city. This lasting impression is created by the look and feel of
the city as well as the welcome received.

Additional Cleaners
In 2010 the Business Improvement District took the
decision to put the contract for additional cleaning out
to tender. During the gap in the provision of additional
services there was a noticeable deterioration in the
cleanliness of the city. Aramark won the contract
delivering savings of almost 50% on the previous spend.
These savings will be reinvested into the marketing
of the city. The services provided are additional
to the baseline agreement between the Business
Improvement District and Dublin City Council. We will
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continue to monitor this
baseline agreement to
ensure that it is being
delivered.
The services provided under the new contract include:
■ Rapid response cleaning team
■ Lane washing
■ Secondary street washing
■ Removal of posters and cable ties
■ Street gritting and snow removal in the winter months.
Our maps on the Traffic Boxes have been a resounding
success with visitors to the city centre enjoying the
interesting facts on the side panels. This year the traffic
boxes have been given a stronger cover which also allows
for greater legibility of the maps.

BID
Flowers
The Business Improvement District planters add a welcome touch of colour
to the city centre. In 2010, as well as maintaining our existing displays, we
introduced hanging baskets to Duke Street for the first time. We intend to
continue adding to the floral displays throughout the city in 2011.

Upgrade of Grafton Street Area
The Business Improvement District has been lobbying on behalf of our
members for an investment in the regeneration of the Grafton Street area.
We look forward to working with Dublin City Council and local businesses
to maximise the investment and ensure that we all work together to
minimise any disruption that the works may cause. Fade Street will be
the first street to receive an upgrade. The Business Improvement District
is working with businesses on Johnson’s Court and will assist them
financially in the rejuvenation of their street.

Paving
The quality of paving in the city centre is an ongoing issue. Of particular
concern is the replacement of paving slabs with tarmac after utility companies
have undertaken repairs. This tarmac is unsightly and deteriorates rapidly.
We are working to have all paving slabs reinstated and companies who do
not reinstate footpaths promptly and properly will be named on the Dublin
City BID website (www.dublincitybid.ie). We encourage members to join in
the lobbying process to ensure the rapid repair of footpaths and permanent
reinstating of quality paving.

Winter Emergency Plan
The heavy snowfall in December 2010 caused havoc in the city centre. In
response to the limited effectiveness of day time snow removal The Business
Improvement District salted pavements throughout the city centre and hired
snowploughs which were used at night to clear key streets and footpaths.
This approach proved effective during the second snowfall and has formed
part of our emergency plan for any future adverse weather conditions. The
top-line features of the plan are detailed below:
■ Snow Removal Team
The Business Improvement District cleaning crew will be diverted to snow
removal duties with the responsibility of addressing the worst affected
streets. We encourage all business owners to remove snow from in front of
their premises while it is still fresh, as once the snow hardens it becomes
much harder to remove and is considerably more dangerous.
■ Snowploughs
Dublin City Business Improvement District will deploy snowploughs overnight
when required to clear the main pedestrian thoroughfares.
■ Salt
Dublin City Business Improvement District will distribute salt on the main
pedestrian thoroughfares to ensure that snow does not build up. Where
possible we will also supply salt to business owners as requested.
■ Secondary streets
Dublin City Business Improvement District will work with Dublin City Council
to create a street clearing schedule to ensure that secondary and minor
streets are not neglected.

A Safer City For All

Dublin is a safe city, but, it does not always feel safe for
our visitors. Dublin City Council’s ‘Your City Your Voice’
survey, which was published in April 2011 shows that
the proliferation of homeless persons, drug addicts and
beggars in the city was considered by 36% of respondents
as the city’s single most un-attractive feature.
The Business Improvement District has adopted a
range of long and short term measures to deal with the
level of anti-social behaviour in the city centre. In the
longer term the city must address the concentration of
social service provision within the city centre. Dublin
city centre is home to drug treatment services for over
2400 of the region’s 4000 drug addicts.
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Simply speaking Ireland has decided to treat its social
problems in the part of the country with the highest
retail footfall and the greatest concentration of tourists.
This makes absolutely no sense.
The Business Improvement District is speaking to
politicians and city officials to highlight the many
reasons why social services should be located away
from our main retail and tourism. This will be a long
process. We ask that businesses assist us in this
campaign by calling on their politicians to engage in a
more holistic and sustainable approach to dealing with
social consequences of homelessness and problematic
drug use.

In the shorter term, we will continue to address the
consequences of the concentration of social services
within the city’s retail core by:
■ Working with members through our Area Action
Groups to address specific local issues. A recent
outcome of this approach was the gating of Glendenning
Lane, targeting this area has allowed the Gardaí to
spend more time policing the main streets
■ Working with the Gardaí through the
re-invigoration of Business Watch which will
enhance communication between the Gardaí and
the business community
■ Reporting and recording incidents of anti-social
behaviour
■ Liaising with the Gardaí both formally and
informally regarding observations made by
Business Improvement District personnel
■ Supporting the Ana Liffey Drug Project who work
with people experiencing addiction
■ Providing additional street lighting to ensure
increased safety on darker streets and lanes.

■ Bridge Project
The Henry/Mary Street area has established a
strong family-friendly reputation. When we heard
that there were plans to introduce a Prisoner
Rehabilitation Centre to Wolfe Tone Street
we organised a public meeting to discuss our
concerns. We engaged with politicians from across
the political spectrum and articulated the concerns
of the business community. Most significantly we
engaged with planning consultants and successfully

Lobbying for improvements
Dublin
City
Business
Improvement
District
recognises that many of the changes needed
in our city require changes to legislation
and
therefore
the
support
of
politicians.
As such we have lobbied on the following issues:
■ Headshops and psycho-active substances
During 2009 and early 2010 the proliferation of
headshops gave rise to sharp increases in crime
and anti-social behaviour. We successfully called
for legislation to control the sale and supply of
these damaging products. Following the enactment
of the relevant legislation there was a sharp decline
in incidents of theft and anti-social behaviour in
the immediate vicinity of these outlets.
objected to the development of the facility without
planning permission. We met with officials from
the Department of Justice and Law Reform to
express our shock that such a facility could be
advanced without planning permission. Dublin City
Council agreed with us and an enforcement notice
was given to stop all works on the site. To date the
facility has not been opened. We monitor planning
applications on a daily basis to ensure that we are
informed of any developments relating to this or
similar projects. Should a planning application
be submitted in respect to the Bridge Project we
will object and if necessary will follow the matter

through to An Bord Planala. We will use all avenues
available to us to ensure that the facility is not
opened in such an inappropriate location.
■ Begging legislation
Countless surveys of visitors to Dublin City Centre
have cited the negative impact that begging has
on visitor perceptions of the city. After months of
petitioning by Dublin City BID the new legislation
was enacted in February 2011. Of particular note is
the listing of organised begging as a crime. This was
an addition requested by the Business Improvement
District. We understand that since the enactment of
the legislation many beggars have left Ireland and
are now operating in other jurisdictions.

Joint Policing Forum

Dublin City BID sits on the city Joint Policing Forum.
This forum, which meets regularly, consists of the
The Lord Mayor, Gardaí, Dublin City Council, business
and tourism groups. The forum has met with bodies
such as the Homeless Agency and The Medicines
Board to discuss issues relating to safety in the city.
At these meetings the Business Improvement District
represents the voice of city centre businesses. We
believe that the forum is one of the most important
developments in tackling anti-social behaviour in the
city centre in recent years.

Drug treatment within local
communities
■ 160 Capel Street
Recently Dublin City Council opened an information
centre for homeless persons at 160 Capel Street.
The negative effects of this centre were immediately
evident. We have made representations to Dublin
City Council and believe that progress may be
achieved in this regard.

❝

During 2009 and early 2010 the
proliferation of headshops gave rise to
sharp increases in crime and anti-social
behaviour. We successfully called for
legislation to control the sale and supply
of these damaging products.

❞

The current policy of establishing drug treatment and
other social services within the retail core of the city
does not work for either the clients of the services
or the wider business community. The Business
Improvement District has discussed this matter with
service providers and is advocating greater treatment
within local communities.
In the current difficult trading conditions it is vital that
we ensure that the city centre is as inviting as possible
for investment. The adjacency of social infrastructure
to the core retail streets is a clear deterrent to inward
investment. Moving these services just 500 meters
out of the city’s retail core as defined by the Dublin
Development Plan would be of considerable benefit.
Effective planning is the key to safe-guarding our
city’s future. Successful international cities show how
integrating city services and providing visitors with a
clear vision for city districts leads to a vibrant city.

BID
A Safer City For All

❝

We believe that initiatives such as
the Business Watch programme can
play an important role in limiting
crime. We encourage businesses
to engage constructively with the
Gardaí through Business Watch
and other initiatives.

❞

Garda Business Watch
The Business Improvement District is proud of the
working relationship that we have established with
the Gardaí. We believe that initiatives such as the
Business Watch programme can play an important role
in limiting crime. We encourage businesses to engage
constructively with the Gardaí through Business Watch
and other initiatives. A list of the streets taking part in
the programme and further information can be found
at www.dublincitybid.ie

Lane Gating
Glendenning Lane was a magnet for anti-social
behaviour. In 2010 we provided a gate for this lane as a
pilot scheme to assess whether gating lanes can lead
to greater safety in an area. Based on the success of
this project we are investigating the feasibility of gating
more lanes in problem areas. We intend on applying to
extinguish the right of way through other lanes over
the course of 2011.

Community Benefit
We have supported Ana Liffey Drug Project (ALDP)
programmes since 2008. In 2010 we supported the
Project’s outreach programme which commenced
providing services in Drogheda and the midland towns of
Athlone and Mullingar. We also supported the Project’s
Arrest Referral scheme which sees people with drug
problems being offered the opportunity of meeting an
ALDP case worker after they have been arrested by the
Gardaí. The initial results of this programme are very
encouraging with a significant proportion of individuals
taking up the opportunity of seeking drug rehabilitation.
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Member Engagement

The Business Improvement District is here to represent
businesses in the city centre. To this end we have
introduced a number of programmes to deepen our
engagement with our members and ensure more
effective outcomes of our work.

Area Action Groups
The Business Improvement District covers a large portion of
Dublin City Centre. While there are many initiatives such as
additional cleaning and the Group Insurance Scheme that
are suitable for all members, there is also a requirement
for specific initiatives for local areas. As such we have
commenced a series of bi-monthly local area meetings
designed to create area plans for the four distinct Business
Improvement Districts.
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The plans will cover:
■ Safety and security of each district
■ The appearance of the district
■ Distinct marketing and branding for each district
We would like to thank all of our members who have taken
the time to attend these meetings. Your input helps us
develop plans which will in turn yield benefits for Dublin’s
business community.

BID
Member Engagement
BID Area Customer Service
Representatives

There are three Customer Service Representatives.
Their role is to provide a point of contact for businesses.
They also proactively engage with business on a daily basis
to address a wide variety of issues and requests.
Dave Denham

b10 million on business insurance premiums every year.
Members expect this cost to rise even further.
Our partnership with First Ireland is a significant milestone
because it demonstrates how businesses can achieve
substantial cost savings when their collective economic
muscle is used to strike a bargain. Dublin City Business
Improvement District aims to apply this model across other
cost categories in the near future.

Footfall cameras
There are footfall cameras located on Grafton Street, Henry
Street and O’Connell Street. We use these cameras to monitor
footfall in the BID area and as a research tool for measuring
trends. Current and historical footfall figures are available on
our website www.dublincitybid.ie
Fran Maddock

iGuide
The iGuide iphone app has 60,000 downloads to date.
Not only does it contain a categorised, searchable list of
businesses in the BID area along with directions and contact
details, it is also possible for businesses to upload special
offers and events to their page. We plan on progressing the
functionality of the app over the coming months and look
forward to taking advantage of the developments in this
exciting new area of technology.

Peter O’Connor

Dublin City Business Improvement
District Group Insurance Scheme
As a business representative group we are acutely aware of
the financial difficulties facing many of our members. As a
result we are introducing schemes that will use our combined
economic muscle to save businesses money.
As part of this programme we recently introduced a group
Insurance Scheme that offers members savings of up to 20%
on their insurance premiums. The scheme is managed by First
Ireland Insurance Brokers who are one of the largest brokers
in Ireland. In addition to the savings available, First Ireland have
committed to re-investing circa 5% of all premium income back
into the Business Improvement District through promotional
and sponsorship programmes. The deal with First Ireland also
gives members of the Business Improvement District access
to free, independent, expert advice on a range of financial and
insurance-related matters.
A 60% take-up for the group scheme would save b1.2 million
for members. According to new research, members of the city
centre Business Improvement District spend an estimated

Quarterly Member Meetings
Our quarterly member meetings continue to be well attended.
These meetings are a chance for members to get an overview
of what we have done each quarter and the plans for the next.
We also hear your ideas at these meetings, and indeed, many
of our new initiatives have come from the dialogue at our
members meetings.
The meetings also provide an opportunity for members to
meet and network with other businesses in the Business
Improvement District.

Introduce your Business scheme.
The ‘Introduce your Business’ scheme allows members to
brief our Visitor Assistants on their products and services
and to highlight the unique selling points of their business.
This ensures that our Visitor Assistants, who deal with over
1,000 queries per day during the busy tourist season, have the
most relevant and up to date information on business in the
Business Improvement District area.

Information Kiosks
Dublin City Business Improvement District has two information
kiosks situated on Henry Street and Westmoreland Street.
These kiosks, manned by our Visitor Assistants, are a place
where tourists and Dubliners alike obtain information on
Dublin including maps, bus timetables, directions and
recommendations for accommodation, restaurants and
activities in the city centre. Two additional kiosks are planned
for 2011.

Marketing & Promotion

We actively promote Dublin city centre as the location of
choice for shopping, socialising and doing business. To
this end we have developed a comprehensive marketing
and communications programme comprising various
promotional initiatives and events which we run in
association with our members and through various city
partnerships. We have used the media to propagate our
message. In 2010 the coverage gained by the Business
Improvement District was valued by Kantar Media at in
excess of d1.2 million.
Many stakeholders had expressed concern at the lack
of joined-up thinking when it came to the marketing of
the city. In 2010 we set about addressing this deficit by
establishing a marketing group that has representation
from Business Improvement District, Temple Bar Traders,
retailers, publicans, hoteliers, Dublin Tourism, transport
providers and Dublin City Council. Key issues addressed
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to date include city area branding, consumer research and
an events calendar for the year. This model is one that we
are committed to building further and will be key to the
development, and regeneration of the city centre.
The ultimate objective of Dublin City BID’s marketing
and promotional activity is to generate business for our
members by attracting people into the city centre and
encouraging consumer spend. We work to promote
Dublin City Business Improvement District to as wide an
audience as possible – both at home and internationally –
so as to attract as many people as possible to the city. We
deliver a calendar of city events to highlight the range of
members’ products and services and draw people into the
city. Our events calendar and promotional campaigns have
been successful in bringing many thousands of potential
customers to the city centre each year and we will continue
to work to deliver similar numbers in the year ahead.

BID Events

Dine in Dublin
Our bi-annual Dine in Dublin Restaurant Week took place in
March and October 2010 and once again proved itself as a firm
favourite in diners diaries. Over 70 restaurants participated in
the promotion which attracted 10,000 customers during each
week long event. The event will be developed to ensure continued
success in the future.

Dublin Festival of Fashion
Our inaugural Dublin Festival of Fashion in September 2010
proved a major success. The media value secured for the event is
estimated at b750,000 and over 200,000 additional people visited
the city over the course of the weekend. The related Facebook
page remained live after the event and has over 2000 fans.
The event saw a catwalk on Grafton Street and in the Ilac Centre
showcasing fashions from retailers in the Business Improvement
District. Our Fashion HQ featured a vintage market in aid of

BID
BID Events
Barnardos as well as Rimmel make-up master classes. Retailers,
beauticians, hairdressers, hotels, bars and restaurants all took part by
running their own events and helped to create a special atmosphere in
the city over the three days of the festival.

Christmas 2010
The city group was charged with co-ordinating the “Unwrap Dublin”
Christmas programme for 2010. We delivered a special festive season
including the provision of Christmas lights, the official lighting
ceremonies and festive on-street performances.
We promoted the city’s Christmas activity through our Dublin at
Christmas website which received almost 60,000 hits and played host
to our popular Christmas window competition. We worked with the
organisers of Senior Citizens Day to profile our members to the seniors
market and hosted childrens’ lantern making workshops across the city
on Family Day.
Our pilot “Hop, Shop and Drop” bag-minding service ran in two locations
for six weeks over Christmas and was greatly welcomed by shoppers
and retailers alike. This service has massive potential to become more
than a seasonal service in the future and it is something we will look to
develop further.

New Years Eve Festival
We were delighted to support the organisers of the Dublin New Year’s
Eve Festival which co-ordinated several events around Dublin from 30th
December to 1st January 2010. We will be supporting the New Year’s
Festival 2011 with a view to expanding the festival activity to more
locations around the city centre.

50 Dates in Dublin
To mark St Valentine’s Day in the city, we worked with the businesses
in our area and media partner 98fm to offer 50 unique and quirky dates
throughout the city. These dates were offered as prizes to be won by
100 blind-daters. The aim of the promotion was to provide two weeks
of positive messages about things to do in Dublin. The event was
welcomed by businesses across the city and proved extremely popular
among those who participated.

Tourism Promotion
We supported an international, Dublin-specific promotional campaign to
encourage tourists into the city centre. By partnering with Dublin Tourism
and the Irish Hotels Federation and in providing sponsorship of b20,000
we received total matched funding of b180k from Fáilte Ireland
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About BID

❝

The majority of our board is
comprised of business people
voted onto the role by the
city’s business community.
The board represents the
interests and views of their
neighbours and friends.

❞

Board Members
CEO
Richard Guiney

Andrew Diggins (Chairman)
ILAC Centre

PA to CEO
Cathy O’Donnell

Paul Cadden
Saba Restaurant
Colm Carroll
Carroll’s Gifts & Souvenirs
Michael Feehan (observer)
Assistant Garda Commissioner
Noel Flynn
Fielding Flynn and Associates
Basil Good
Isaac’s Hotel

Director of
Membership
Development
Áine Bodley

Marketing and
Communications
Director
Elizabeth O’Herlihy

Operations
manager
Gerard Farrell

Company
Accountant
Padraic Gaffney

Steve Gamble
Brown Thomas
Ray Herren
Arnotts
Charlie Lowe
Dublin City Council
Cllr. Ray McAdam
Dublin City Council

Customer Service
Representatives
Peter O’Connor
Fran Maddock
Dave DenHam

Ambassador
Supervisor
Vincent Kearns

Derek Mc Donnell
Jervis Shopping Centre
Andrew Murray
Penneys
Fergal O’Connell
The Fitzwilliam Hotel

visitor
Assistants

Baseline
Ambassadors

Michael P O’Neill
Dublin City Council
Cllr. Maria Parodi
Dublin City Council
P.J. Timmins
Clery & Co (1941) Ltd.
Cathal Young
Cathal N. Young, O’Reilly & Co.
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❝

Dublin City Business
Improvement District recognises
that many of the changes needed
in our city require changes to
legislation and therefore the
support of politicians.

❞

BID Zones
Dublin City Business Improvement District
MAP OF
DUBLIN
CITY
BUSINESS
IMPROVEMENT
DISTRICT

About the Business Improvement District
The Business Improvement District area stretches from Parnell Street on the
north side of the city to St. Stephen’s Green on the south. On the north side
it stretches from Capel Street to Amiens Street and on the south side from
Dawson Street to South Great George’s Street. It is 2km long and 1.5km at its
widest point. It has an area of almost 2.5 square kilometres and is the home of
over 2000 businesses which operate from almost 4,000 buildings.
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Appendix A

Please see below for the list of streets in each district and the contact details
for each Customer Service Representative

District 1
Dave Denham
Customer Service Representative
Mobile Number 087 795 4599
■ Abbey Street Middle
■ Abbey Street Upper
■ Capel Street
■ Chapel Lane
■ College Street
■ Dawson Lane
■ Dawson Street
■ D’Olier Street
■ Fleet Street
■ Henry Place
■ Henry Street
■ Hotel Yard
■ Jervis Lane Lower
■ Jervis Lane Upper
■ Jervis Street
■ Joshua Lane
■ Liffey Street Lower
■ Liffey Street Upper
■ Mary Street
■ Moore Lane
■ Moore Street
■ Nassau Street
■ O’Connell Street Lower (GPO side)
■ O’Connell Street Upper (GPO side)
■ O’Rahilly Parade
■ Parnell Street
■ Prince’s Street North
■ Proby’s Lane
■ Sampson’s Lane
■ Westmoreland Street
■ Williams Lane
■ Wolfe Tone Memorial Park
■ Wolfe Tone Street

District 2
Peter O’Connor
Customer Service Representative
Mobile Number 087 974 4447
■ Abbey Street Lower

■ Amiens Street
■ Beresford Lane
■ Beresford Place
■ Cathal Brugha Street
■ Cathedral Street
■ College Green
■ Dame Street
■ Earl Place
■ Earl Street North
■ Foley Street
■ Frenchman’s Lane
■ Gardiner Street Lower
■ James Joyce Street
■ Marlborough Place
■ Marlborough Street
■ Moland Place
■ Northumberland Square
■ O’Connell Bridge
■ O’Connell Street Lower (Clery’s side)
■ O’Connell Street Upper (Clery’s side)
■ Sackville Place
■ South Great George’s Street
■ Spencer Row
■ Store Street
■ Talbot Place
■ Talbot Street
■ Talbot Lane
■ Thomas Lane

District 3
Fran Maddock
Customer Service Representative
Mobile Number 087 904 2055
■ Adam Court
■ Anne Street South
■ Anne’s Lane
■ Andrews Lane
■ Balfe Street
■ Castle Market
■ Chatham Lane
■ Chatham Row
■ Chatham Street
■ Church Lane

■ Clarendon Market
■ Clarendon Row
■ Clarendon Street
■ Coppinger Row
■ Cuffe Lane
■ Cuffe Street
■ Dame Court
■ Dame Lane
■ Dawson Court
■ Digges Lane
■ Drury Street
■ Duke Lane
■ Duke Lane Upper
■ Duke Street
■ Exchequer Street
■ Fade Street
■ Glendenning Lane
■ Glover’s Alley
■ Grafton Street
■ Harry Street
■ Johnson Place
■ Johnson’s Court
■ King Street South
■ Lemon Street
■ Longford Street Little
■ Mercer Street Lower
■ Mercer Street Upper
■ Noel Purcell Walk
■ Proud’s Lane
■ St. Andrew Street
■ St. Stephen’s Green North
■ St. Stephen’s Green West
■ Stephen Street Lower
■ Suffolk Street
■ Swan Yard
■ Tangier Lane
■ Trinity Street
■ Wicklow Lane
■ Wicklow Street
■ William Street South
■ York Street

Dublin City BID Company Ltd
Level 2
O’Connell Bridge House
D’Olier Street
Dublin 2

Telephone
01 633 4680
Email
info@dublincitybid.ie
Website
www.dublincitybid.ie

