
DublinTown
Delivers…
on Fashion

• DublinTown’s Fashion Festival 
generated almost €7 million in 
media value in 2015 and 2016.

• The Fashion Festival also succeeded 
in generating significant footfall and 
sales into retail outlets.  

• Over 400 businesses in DublinTown 
took part, while footfall topped 1.3 
million over the weekend.

• In 2015, a Millward Brown survey 
of Dublin residents showed that 
such initiatives are effective; 86% 
of respondents said they would 
recommend the city as a destination 
for shopping.  

“The Dublin Fashion Festival 
has become an integral part of 
my annual calendar. The 70,000 
copies of festival look book 
magazine gives me a chance 
to reach customers that I could 
never reach with my own 
marketing budget.”  
Ashling Kilduff, Owner, 
The Design Centre 
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The Dublin Fashion Festival is 
extremely successful for us. I think 
the catwalk fashion shows on the 
likes of Henry St are great. They 
create a real buzz about the place 
on Friday and Saturday afternoon. 
In terms of sales, it really works 
for us, we noticed significant sales 
of items that feature in the festival 
created by DublinTown, through the 
fashion shows and the look book. 
One particular coat sold 120 units 
directly after the fashion show.  
Philip Bergin, Store Manager, 
Penneys, Mary Street

• Expand and promote the Fashion Festival 
to ensure it exceeds current footfall and 
media coverage levels.

• Further develop and promote the Creative 
Quarter Fashion Show as part of the 
Dublin Fashion Festival.

• Ensure access to the city’s car parks and 
provide route maps from any location 
through the DublinTown parking app.

• Use our district brands to encourage more 
customers back into the city’s retail core. 

• Develop and promote Unique to Dublin 
to showcase independent and owner-
managed stores within the city centre. 

Contact us:
E: info@dublintown.ie
T: 01 633 4680
W: wearedublintown.ie  
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