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2017 saw DublinTown renewed 
for a further five years, and we 
are grateful to all members who 
took the time to vote. For us as 
your city representative, this 
campaign helped us to evaluate 
the priorities members want 
this organisation to 
focus on and we will 
seek to do this over 
the coming years. 

DublinTown is 
committed to 
working tirelessly 
for the business 
community to achieve 
the best outcomes for our 
members and their customers 
in a rapidly changing world.

We are living through 
extraordinary times, an era that 
is increasingly being compared 
to the industrial revolution 
in terms of its impacts and 
economic disruption along 
with changes in how and where 
people will live. We know Dublin 
city’s potential and we are 
going to keep working to ensure 
it continues to be the go- to-
destination for visitors and 
locals for all their retail, food, 

social and entertainment needs.
DublinTown is proactively 
working to assist members in 
a number of ways including; 
promotion of the city centre; 
training workshops in new 

technologies; representing 
business needs at 

street level and in 
a manner that is 
not replicated by 
others; cleaning 
and providing a 
street ambassador 

service, to 
mention a few.

While there are challenges 
particularly for our retail 
members, we continue to 
see substantial investment 
in the city, particularly 
north of the river and this 
bodes well for the future.

The core city partnership 
remains, DublinTown, Dublin 
City Council and An Garda 
Síochana. We will continue 
to work with all parties to 
ensure a more proactive 
and business friendly city. 

DublinTown is committed to working tirelessly 
for the business community to achieve the 
best outcomes for our members and their 
customers in a rapidly changing world.

CHAIRMAN’S ADDRESS 
From Lorcan O’ Connor
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2017 was a renewal year for 
DublinTown and we were 
pleased to see our mandate 
renewed.  In preparation for 
the renewal we prepared a 
detailed business plan 
for the city as well 
as for each of the 
business districts 
that make up the 
BID area.  We now 
look forward to 
working with our 
members in rolling 
out and delivering 
upon these plans.  To this 
end we have formed working 
groups across the disciplines 
to ensure that our work most 
effectively meets our members 
needs and assists in improving 
trade across the city.

This plan takes due cognisance 
of the opportunities and threats 
that face the city.  We are seeing 
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INTRODUCTION
From CEO Richard Guiney
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Times are changing and individual 
businesses and business districts 
need to change with them.

Businesses improving our city

very significant investment into 
the city and we are also seeing 
an economy that is showing 
definite signs of recovery.  

Against that we know that 
online retail poses a 

real and increasing 
threat for bricks 

and mortar retail 
businesses. Times 
are changing 
and individual 

businesses and 
business districts 

need to change with 
them.  We have the ability 

and wherewithal to maintain 
our competitive advantages 
but we need to be alert and 
pre-empt the changes which 
are coming thick and fast.

There is a lot of work still 
to be done and we are 
ready to get on with it.
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THE FIGURES
in DublinTown
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RAPID RESPONSE CREW 

DublinTown responded to over 12,000 requests 
for our Rapid Response Cleaning service. Our crew 
collected over 14,860 sharp/dangerous waste items 
including needles and syringes. The most common 
calls are for cleaning up after rough sleepers, drug 
paraphernalia, rubbish on the streets and in some 
cases human and animal waste. We also removed 
96,750kg of general waste and 156kg of broken glass 
from the Dublin 1 and Dublin 2 area. 

12,000
RAPID RESPONSE 

REQUESTS

NIGHT CREW

DublinTown’s 
‘Night Crew’ is an 
extension to our 
daytime service and 
Rapid Response 
Cleaning Crew. 

GRAFFITI REMOVAL

There were 4,937 individual jobs in 2017 which 
equates to approximately 14,800sqm of graffiti being 
removed from the streets. This is twice the size of the 
pitch at the Aviva Stadium! DublinTown also repaints 
street furniture in the area. 

DUBLINTOWN AMBASSADOR TEAM 

SOCIAL MEDIA FIGURES YEAR ENDING 2017 

EVENTS INHOUSE TRAINING 

4
 INFORMATION
 KIOSKS 

are located around the city centre 
where visitors can seek advice, 
directions and recommendations 
to enhance their experience of the 
city centre. 

300,000 
VISITOR INTERACTIONS: 
Your DublinTown ambassador team 
worked hard last year promoting 
Dublin and the businesses within it. 
They recorded 300,000 interactions 
with visitors and locals and handed 
out 120,000 visitor maps.

167,000 
BUSINESS 
RECOMMENDATIONS: 
Your DublinTown Ambassadors 
made 167,000 direct business 
recommendations. The most 
common recommendations 
included: Dining and shopping 
options; public transport, 
cultural destinations and tourist 
attractions. 

148 Cruise Ships: Your DublinTown 
Ambassadors boarded each of the 148 
cruise ships that docked in Dublin Port. 
While on board the team provided 
passengers with information and tips 
of what to do during their time in the 
city. 

Each month of 
2017 there was 
at least one 
major festival 
or marketing 
promotion in 
the city centre 
organised or 
supported by 
DublinTown. 

In 2017 DublinTown ran training workshops and seminars on over 13 different topics 
for DublinTown Members: 

INCIDENTS REPORTED 

The Gardaí responded to over 1,022 individual 
incidents reported to them by DublinTown. These 
incidents included aggressive begging, on-street 
drug use or dealing, street drinking and illegal casual 
traders. 

If you have an issue to report simply contact 
the DublinTown Office on 

01 633 4680
info@dublintown.ie 

x 2
TIMES OF 
AVIVA STADIUM 
PITCH GRAFITTI 
REMOVED.

1,022
INCIDENTS REPORTED TO 
THE GARDA AND RECEIVED 
RESPONSE

You can contact the DublinTown Night Crew on 

085 8673073
during these evening hours.  

CHRISTMAS LIGHTS 

FLOWER PLANTERS 

DublinTown erected 
Christmas lights on 29 
individual streets in 2017 
with Moore Street receiving 
fantastic new lights. 
This follows on 
from three streets 
who received new 
lights in 2016. 

DublinTown has 
placed over 30 
flower planters and 
baskets located 
around the city 
which are replanted 
twice yearly. 

1,934,951
The combined number of sessions achieved by 
DublinTown’s websites in 2017. An increase of 62% 
in one year 

241,382
The combined number of 
followers across DublinTown’s 
social media platforms
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The Night Crew serves the evening 
economy in the city between the hours of 
8pm -4am, Thursday to Sunday. In 2017 
this increased to 7 days a week during the 
summer months. 

14,860
ITEMS 

COLLECTED

148 
Cruise Ships docked 

    
 in Dublin Port.

Manual Handling 

Targeted Facebook Advertising 

People Management 

Presentation Skills 

Influencing Skills 

Disability Awareness 

Fire Warden Training 

Negotiation Skills 

Digital Marketing Skills 

Social Media 

Pensions and investments 

Mortgage Clinic with Bank of 
Ireland 

First Aid Refresher Course

•  

•  

•  

•  

• 

•  

•  

•  

•  

• 

•  

•  
 

•  
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DUBLINTOWN 2017 
At a Glance

January 
• Dublin One awarded Purple 

Flag accreditation.
• Lorcan O’Connor announced as 

new chairman of DublinTown.
• DublinTown supports Lord 

Mayor’s working group for 
employing ex-offenders. 

• Your DublinTown Ambassador team 
boards the first cruise ship of year.

February 
• Talbot Area Meeting.
• Statement from DublinTown on Medically 

Supervised Injection Centres.
• Dublin One receives Purple Flag.
• Dublin One Area Meeting.
• Grafton Area Meeting.
• Creative Quarter Meeting.
• Dine in Dublin 2017 begins.
• Briefing for Ambassadors on Tax 

Free Savings for tourists. 

March
• DublinTown five-year strategy: Our 

Destiny in our Hands published.
• Visit of AIA for Reimagine 

Dublin One Project.
• Disability Awareness Training.
• Purple Flag Training Day.
• First Aid Refresher Course.
• Dame District Meeting.
• Fire Warden Training.
• Ambassadors on Cruise Ships.

July
• DublinTown renewed for a 

further 5-year term.

August
• Rock N’ Roll Festival.
• Creative Quarter Festival.
• Judging of Young Designer of the Year.
• Ambassadors on Cruise Ships.

September
• Dublin Fashion Festival Showcase.
• Dublin Fashion Festival.
• Ambassadors on Cruise Ships.

October:
• Manual Handling Training.
• Meeting of Dublin One 

businesses re Bram Stoker.
• Briefing on Medically Supervised 

Injection Centres.
• The Bank of Ireland Business Skills 

Academy for DublinTown Members, 
presented by Bank of Ireland, 
LearningZone, through Accenture. 

• Bram Stoker Steering Group Meeting.
• Age Friendly Training Day.
• Manual Handling Training.
• Digital Marketing Workshop.
• Dublin One Bram Stoker campaign.
• Bram stoker parade. 

April
• Digital Media Workshop.
• Purple Flag Assessment Night 

for the Creative Quarter.
• Bank of Ireland Mortgage Prep Briefing. 
• Ambassadors on Cruise Ships.

May
• Meeting of Dublin One Area Committee.
• First Meeting of Hospitality Forum.
• Pensions and Investment Talk.
• Transdev/ Luas Briefing on permits 

for works on Luas Line.
• Dublin One Area Meeting.
• Grafton Area Meeting.
• College Green Plaza Submission.
• Purple Flag renewed for a 2nd 

time for Creative Quarter.
• Talbot Area Meeting.
• Ambassadors on Cruise Ships.

June
• Launch of Unique to Dublin Brand.
• Manual Handling Workshop.
• Digital Marketing workshop.
• DublinTown supports RiverFest.
• Ambassadors on Cruise Ships.

November
• Creative Quarter Meeting.
• Launch of Dublin At Christmas.
• Manual Handling Workshop. 
• Dublin Christmas light procession 

briefing for security personnel.  
• Transport committee meeting.
• Christmas Lights Switch on event 

Dublin at Christmas Procession.
• Manual Handling Workshop.
• Retail Crime Forum.
• DublinTown Hospitality forum.

December:
• Luas Cross City goes live.
• Christmas Lights on 29 Streets.
• Dublin At Christmas Marketing 

and Promotion.

04
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Cleaning 
The DublinTown cleaning crew work seven days 
a week, 364 days a year. The night crew works 
four days per week for eight months and seven 
days per week for four months of the year. 

In 2017, the crew responded to over 12,000 requests 
and collected over 14,860 sharp/dangerous 
waste items including needs and syringes. 

The most common requests for cleaning 
are to clean up after rough sleepers, drug 
paraphernalia, rubbish on the streets and in 
some cases animal and human waste. 

We also removed 
96,750kg of general 
waste and 156kg 
of broken glass 
from the Dublin 1 
and Dublin 2 area. 

The city continues to be a target for 
graffiti vandals and our graffiti removal 
crew are constantly out removing it. This year, 
there were 4,937 individual jobs, which equates 
to approximately 14,800 sq meters. While this 
represents a decrease on 2016 levels it is still nearly 
three times as much as the instances of  graffiti 
recorded in 2009. DublinTown continuously repaints 
street furniture in areas that need attention.

The night clean team also engage in street 
and lane washing to reduce foul smells. This 
intense power wash is also an effective way to 
to remove stubborn chewing gum stains.

DublinTown would like to see better control of waste 
collections within the city.  This would include the 
provision of plastic bins to members who have space 

to store them.  This would be less unsightly at times 
of waste presentation and collection.  Where storage 
space is not available DublinTown proposed the use 
of re-usable canvass bags which again would assist 
in preventing seagulls and rodents from ripping 
bags.  We would also like to see a tightening of the 
window for collection of waste from the city centre.  
We don’t believe it is optimum to have waste from the 
city’s retailers sitting on the street while hospitality 
businesses are welcoming their customers.

Engagement with the Gardaí
We are in daily contact with Gardai to report incidents 

brought to our attention by members and our 
street ambassadors. Gardai responded 

to 1,022 individual incidents reported 
by the DublinTown team in 2017 

ranging from begging, on-street 
drug use or dealing, street drinking, 
illegal casual trading and others. 

The Gardaí were represented at each 
of our area meetings in 2017. This 

allows for one to one engagement 
on matters on a street to street basis.

We were chosen to be part of testing 
the SecureU app, which is an EU initiative 
policing app. Its purpose is to facilitate

Flower planters and traffic 
boxes
DublinTown has placed over 30 planters and baskets 
throughout the city. These planters and baskets are 
replanted twice a year. We also wrap traffic boxes 
with Failte Ireland maps and provide a commentary 
about the area for tourists on them. This map is a 
great way to utilise the traffic boxes that otherwise 
would be just a grey space, prone to graffiti. 
 

OPERATIONAL ACTIVITIES 
in DublinTown
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Promoting the city and its 
businesses through events is 
a big part of DublinTown’s 
work. Each year we organise 
or support events and 
festivals that aim to bring 
more people into the city. 

Dine in Dublin
Our annual Dine in Dublin festival celebrated its 
9th year with 77 restaurants, bars and cafes 
taking part. The week-long promotion 
ran from February 27th – March 5th 
and celebrated a fantastic food 
offering in Dublin’s city centre. 
As with all DublinTown events, 
the purpose of Dine in Dublin is 
to promote the city centre, its 
businesses, increase footfall and 
drive sales. This campaign aims to 
encourage restaurants, bars & cafes 
to showcase their best to consumers 
through special one-off experiences.

We are working on improving the festival to make 
it more inclusive in 2018. We have established a 
hospitality forum to assist us to better meet the 
needs of the industry including the establishment 
of a more inclusive food and drink promotion.

Dublin Fashion Festival
The Dublin Fashion Festival returned to the 
streets of the capital again in 2017. The Dublin 
Fashion Festival is a showcase of the vast retail 
offering in the city, where customers will find 
something for every budget and occasion. 

One of our key sponsorships is with the Irish 
Daily Mail. As part of this sponsorship we develop 
the DublinTown LookBook featuring 115 city 
centre retailers plus samples of hair salons, 
restaurants and bars. In 2017, 45,000 copies were 

that board the ships. They provide maps amd 
recommendations to over 120,000 visitors, helping 
them to make the most of their time in Dublin city. 

DublinTown has been working with Dublin Port and 
Retail Excellence Ireland to promote coach parking 
solutions that better meet the needs of the city and 
its business community, especially as the number of 
cruise ships and visitor numbers continue to grow.

Each morning before the information kiosks open 
the DublinTown team checks the city streets for litter, 
graffiti and other defects which are then reported and 
actioned by either the DublinTown cleaning crew or 
other relevant bodies.

distributed with the Irish Daily Mail Newspaper 
on September 23rd. 3,000 copies were distributed 
directly to the public and by our team.

Dublin at Christmas
DublinTown erected Christmas lights on 29 individual 
streets in the city. This included new lights on Moore 
Street. In 2017, DublinTown in association with Dublin 
City Council kick started the Christmas season with a 
spectacular procession of light throughtout the city 
culminating in switching the iconic Christmas lights 
on Grafton Street and Henry Street and throughout 
the city. Attendance at this event exceeded all 

expectations. We will develop promotions for 
2018 that will see more people visit the 

city over the Christmas period rather 
than for a once off switch on event.

Creative Quarter 
Festival 

A number of businesses in the 
Creative Quarter approached 

DublinTown with an idea to host a 
neighbourhood festival that celebrated 

the exciting range of businesses in the area. 
This weekend long event took place in August 
and featured on-street fashion shows and hair 
and beauty demonstrations all involving local 
businesses. Cookery demonstrations from 
local restaurants, an outdoor movie screening 
for members of the public and live music in a 
host of venues all added to the excitement.
 

Maintaining Gated lanes
There are a number of gated lanes in the city which 
DublinTown maintains such as Glendenning Lane 
off Wicklow St. Services on these lanes include pest 
control, cleaning and repairs.

We are considering potential future uses of the 
lanes using experience gained from the Dublin One 
laneway strategy project. We would like to see lanes 
used for pro-social, positive purposes rather than 
being centres of anti-social use. We are working with 
architects and considering international experience 
to realise this vision.

Ambassadors
Through our high-profile city centre information 
kiosks the DublinTown street ambassadors interact 
with over 300,000 visitors to the city each year - both 
Dubliners and visitors from abroad.

In 2017 your Street Ambassadors gave 167,000 
recommendations for businesses in the city, including 
popular tourist attractions, retailers, bars, cafes, 
hotels, restaurants and other services. Dozens of 
businesses briefed the Street Ambassador team to 
make sure they had the most up to date information 
about their business, products and services. Contact 
the DublinTown offices if you would like to arrange 
a “Meet the Business” briefing, so we can better 
promote your business to the public.

Your DublinTown Street Ambassadors board the 148 
cruise ships which dock in Dublin Port. DublinTown 
staff are the only tourist assistance personnel 

MARKETING & PROMOTION 
in DublinTown
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Member Communications:
DublinTown values the input and feedback of our 
members.  In 2017 we organised 3 area meetings 
in each of the five DublinTown districts. These 
meetings are an opportunity for businesses to 
receive updates and information about what is 
happening in the city with a focus on their local 
area. Members are invited to contribute to meet 
these meetings by suggesting items for discussion 
and actions for the DublinTown Team to execute. 
These meetings also afford businesses the 
opportunity to network with their neighbours. 

In addition to area meetings DublinTown regularly 
hosts member briefings featuring issues facing 
the city and the city’s business community. 

We appreciate that as busy business owners it is 
not always possible to attend meetings. To ensure 
that everyone is kept informed, DublinTown’s 
membership liaison team call into member 
businesses to provide updates on what is happening 
in the area and also get feedback from them. 

In addition, the DublinTown Weekly e-mail newsletter 
keeps members informed about progress in the city. 

Member Liaison Team:
The DublinTown Membership Liaison 
Team exists to help businesses to 
stay informed and assist them in 
providing feedback on any issues, 
concerns or observations they 
might have.  Our liaison team: 
Dave, Rachel,and Fran will meet 
business owners in their premises at 
a time that is convenient to discuss their 
requirements and to ensure that businesses 
are kept up to speed on city developments. 

Training and Seminars for 
DublinTown Members:
In 2017 DublinTown ran a wide range of training 
workshops and seminars for members. Many 
of the ideas for the topics chosen originated 

from member feedback and included:

• Manual Handling
• Targeted Facebook Advertising
• Social Media Training
• Pensions and investments talk
• Mortgage Clinic
• First Aid Refresher Course
• Disability Awareness Training
• Fire Warden Training 

In October we also partnered with Bank of 
Ireland to develop the Bank of Ireland Skills 
Academy, presented by Accenture. DublinTown 
members were free to attend one of five day-
long workshops. The topics covered were:

• People Management Skills
• Presentation Skills
• Negotiation Skills
• Influencing Skills
• Digital Marketing

These workshops and seminars have proven 
to be very popular with members and we will 
continue to deliver them. We greatly appreciate 
any suggestions for topics for future events.

Meet the Business 
Briefings:

The DublinTown Ambassador 
Team, interacts with and provides 
business recommendations 
to hundreds of thousands of 

Dubliners and tourists in the city 
centre every year. These interactions 

take place on the street and at our 
information kiosks. In addition, the 

DublinTown Ambassadors have exclusive access 
to the cruise ships in Dublin Port and provide 
information, recommendations and guidance to 
the ships’ passengers on their arrival into Dublin. 
DublinTown members can arrange a briefing 
with the DublinTown Ambassador team. 
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MEMBER BENEFITS 
in DublinTown

Bram Stoker Festival 
in Dublin One 
The Bram Stoker Festival featured family orientated 
events which reinforced the Dublin One brand 
message as a key family destination. Thousands 
turned out on Henry Street and Mary Street to see 
the spectacular Bram Stoker Macnas Parade which 
was the centre piece of the festival. This event was 
brought into the heart of Dublin One by DublinTown.

Relaunch of Unique to Dublin
We relaunched the Unique to Dublin brand in 
2017. This promotion celebrates businesses who 
operate in Dublin City Centre and nowhere else. 
It includes retailers, restaurants, bars and office 
based service providers. Activities that formed part 
of the promotion included a press photo call, a 
photography exhibition and a launch night event 
for media and local businesses to celebrate all 
that is unique and wonderful in DublinTown.
DublinTown supported a number of 

events which we felt reinforced the city 
and district brands. These included:

• Monto Festival 
• One City One Book
• Rock n Roll Festival
• Rock n Roll Marathon
• Bram Stoker Festival
• Dublin Port RiverFest
• New Year’s Festival Dublin

07
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We are also working to establish training 
opportunities for city residents to take advantage 
of the employment opportunities that are 
developing within the city’s hospitality industry.

A Voice for the City Centre 
Business Community 

Engagement with Elected 
Representatives
Cllr Nial Ring and Cllr Dermot Lacey are the two 
elected representatives from Dublin City Council 
who are members of the DublinTown board. 
They play an important role as a liaison between 
the city’s decision makers and the business 
community. 

DublinTown made a presentation to Dublin City 
Council’s finance committee on the Company’s 
plans, proposals and work as well as its finance 
and governance. We also briefed the Council’s 
Central Area Committee on the Dublin One 
project and its potential to revive the entire 
district.

DublinTown represents the business community 
on a number of important city committees. 
These include the City Transport SPC, the Central 

Area Joint Policing Committee and the City Wide 
Joint Policing Committee and the National Garda 
Retail Crime Forum.

Submissions
During 2017, DublinTown made a number of 
submissions on wide variety of topics, putting 
forward the business perspective. These 
submissions reflect the feedback received from 
member businesses. 
• Submission to An Bord Pleanála regarding 

College Green. 
• Submission regarding Clarendon Street and 

Clarendon Row Part VIII planning application.
• Submission on Garda policing plan for 2018.
• Wolfetone Square Part VIII planning 

application.
• Submission on North Quays Cycle route. 
• Submission on proposed traffic changes to 

the North and South Quays.
 
View these submissions online at 
www.wearedublintown.ie

Age Friendly Network
Gerry Farrell, DublinTown’s Operations Director, 
represents the needs of our seniors on the Age 
Friendly Network. 

Gerry also represented DublinTown on the Club 
Health initiative.  There is a strong correlation 
between the work of this group and the 
promotion of safety in the Evening & Night 
Time Economy that is central to the Purple Flag 
process.

In order to better promote the city’s vital 
hospitality businesses, DublinTown supports the 
work of the Irish Hospitality Institute.  We are in 
the process of organising training with a specific 
hospitality focus to assist in developing and 
promoting the visitor experience in the city  
after 5pm.

19Businesses improving our city
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Transport & Traffic

Luas
Luas Cross City officially came into operation in 
December 2017 after four years of construction. 
During this period, footfall rose consistently 
in the city. Continuous interventions by 
DublinTown on behalf of the business community 
no doubt assisted in this achievement.

Interventions included: 
• Changes to the timing of water and utility cut 

offs to best meet individual business needs. 
• The repositioning of work sites to give 

better access and visibility to 
individual business premises. 

• The rescheduling of works 
on O’Connell Street from six 
weekends of traffic closures to 
intense periods of work over 
two bank holiday weekends.

• Re-arrangement of work 
on O’ Connell Bridge to last 
for one intense bank holiday 
weekend instead of several 
weeks of disruption to both sides 
of the quays and cross city traffic. 

• Re-arrangement of work planned for November/
December 2015 on O’ Connell Bridge, O’ Connell 
Street & Parnell Street to January/February 
2016 to accommodate Christmas trade. 

• Reduction from 10 weeks to 6 weeks for 
works conducted on the Talbot Street/ 
Marlborough Street junction. 

• In various submissions we have called for 
the upgrading of streets adjacent to the 
Luas, especially for improvements in streets 
like North Earl Street, Sackville Place, and 
Cathal Brugha Street, Cathedral Street, 
Dawson Street and Nassau Street. 

• We achieved the reinstatement of the right 
hand turn onto O’ Connell Bridge which was 
due to be inaccessible for a period of six to 
eight weeks in October and November 2016.

• Significant curtailing of works during the 
Christmas 2016 period. Footfall rose by 
approximately 8% during this period. 

The experience from Luas Cross City has shown 
how major construction can impact the city and 
how through consultation it can be minimised 
to ensure businesses are not adversely affected. 
This experience will be invaluable when 
proposals like the Metro Link project begin.

In this we have taken into account professional 
assistance to make informed arguments 
on behalf of the business community.

Bus Connects 
Details of Bus Connects were 

unveiled in 2017 which propose a 
complete redrawing of the Dublin 
Bus Network. We relayed some 
practical concerns regarding the 
implementation of these plans.

Traffic proposals
DublinTown strives to maintain access 

for all visitors to the city and also to maintain 
delivery access for city centre businesses. 
We have secured significant changes to original 
transport and traffic proposals in the city that 
will assist this. In 2017 these included: 

• The dual running of buses and taxis on the 
Luas line around Trinity College allowing for 
access by taxi to the city’s south side hotels 
and allowing for more buses to come through 
the heart of the city’s commercial district. 

• Maintaining access to the city’s car parks. 
Allied to this we developed the DublinTown 
Parking app which guides people to 
their car park and hotel of choice. 

• Avoiding bus gates on north and south quays.

FUTURE PROOFING THE CITY
in DublinTown
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22 Businesses improving our city



24 Businesses improving our city Businesses improving our city 25

DublinTown welcomes the principle of having 
a pedestrian plaza on College Green but has 
sought clarification in relation to the proposals 
regarding access by buses, cars and delivery 
vehicles when the works are complete.

Liffey Cycle Route
DublinTown worked with the Dublin City Council and 
the NTA for a number of years on a proposed cycle 
route for the city. Over the years we have supported 
each proposal, except Option 7, which we felt would 
cause unnecessary disruption to the city. In May, 2017 
we welcomed Traffic Option 8, which would create 
space along the Liffey boardwalk for the cycle lane.

College Green Plaza
Proposals for the College Green Plaza were 
submitted to An Bord Pleanala by Dublin City 
Council in May 2017. DublinTown welcomes the 
principle of having a pedestrian plaza on College 
Green but has sought clarification in relation to 
proposals regarding access by buses, cars and 
delivery vehicles when the works are complete.

We have called for the publication of integrated 
transport and traffic plans which would allow 
us to assess the totality of transport and traffic 
proposals and how they will integrate with each 
other and maintain access for the greatest number 
of visitors using their preferred transport options.

Allied with this DublinTown is an active member of 
the city’s Open City Group which includes, Gardaí, 
Dublin City Council, the transport companies and 
NTA. Through this forum, DublinTown represents 
member concerns on a practical street by street basis.

DublinTown will continue to advocate for 
the use by commercial vehicles of bus lanes 
on the quays during the off-peak period 
when the lanes have excess capacity. 

DublinTown is also promoting alternative delivery 
options such as shared delivery and the use of 
Go Car vans to assist in reducing the volume of 
delivery vehicles in the city during peak day time 
periods.  It is in our interests to have customer 
vehicles on the limited city streets rather than 
delivery vehicles during these peak periods.

General maintenance 
For the city to be easily accessed, proper signage 
and markings need to be visible to all traffic. 
When the new layout for the north quays came 
into effect, DublinTown requested better street 
markings to avoid confusion to motorists, cyclists 
and public transport providers. We also work with 
roads department in Dublin City Council to ensure 
yellow boxes are painted for better visibility. 

Dublin One Project 
The Dublin One brand was developed to 
promote the wider offering in the Dublin One 
area and to encourage greater pedestrian 
movement through the district’s streets. The 
project will result in a more accessible and 
traversable district that appeals to customers 
and encourages more appropriate investment.

In 2017 we worked with American Institute of 
Architects (AIA) on a project named Reimagine 
Dublin One, to develop a vision document to 
assist the area reach its full potential. One of the 
positive outcomes arising from this development 
is a commitment on the part of Dublin City 
Council to support a number of recommendations 
contained within the vision document. 

Amongst the agreed investments:

• The upgrading of Wolfe Stone Square has now 
gone through its Part VIII planning approval 
process. DublinTown made a submission on 
behalf of businesses in the area regarding 
certain changes and alterations that were 
required for the redesign and improvment of 
Wolfe Tone Square. A contractor is expected 
to be appointed by the end of 2018 with works 
on improving the Square beginning in 2019.

• The lower section of Mary Street between the 
Jervis Street and Capel Street junctions is in need 
of significant improvement and investment in its 
public realm. A separate piece of planning and 
design consultation will take place as part of the 
Reimagine Dublin One project to improve this 
space. This will likely happen once the works 
at nearby Wolfe Tone Square are completed.

• DHB Architects have been appointed to work 
on a plan for an improved redesign of Liffey 
St Upper & Lower including enhancements of 
roadways, footpaths, lighting, street furniture 
and more welcoming and accessible junctions 
to ensure ease of movement from the busy 
Ha’penny bridge crossing right through to 
Henry Street. It is expected that this will go for 
planning consultation before the end of 2018

• Sean Harrington Architects, based on Capel 
Street have been commissioned by Dublin City 
Council to begin a Lane way strategy for the 
Dublin One area. Rather than being important 
connections between streets or pleasant spaces. 
Too often the lanes in this area have become 

prone to litter and antisocial behaviour. This 
new strategy aims to look at the remodelling of 
areas like the North Lott’s, Jervis Lane, Talbot 
Lane, Coles Lane, Abbey Cottages with the 
aim of replacing anti-social behaviour with 
pro-social behaviour. It is important that these 
lanes become connecting streets  Avoiding 
bus gates on north and south quays. This will 
encourage people to visit and spend quality 
dwell time in these areas. It will also create 
new business and residential opportunities. 

• The Dublin One Project owes its origins to 
DublinTown’s research and ideas to future 
proof the district as the city continues to 
change and online retail becomes more 
widespread. The project is based on the idea 
of creating an overall district which connects 
Henry/Mary St with their adjacent streets. The 
project also seeks to encourage appropriate 
investment into these adjacent streets to 
broaden the appeal of the area thus creating 
a vibrant  21st centuary destination.

• DublinTown brought our ideas and supporting 
research to Dublin City Council and working 
with the AIA and local architects developed 
a blue print for the regeneration of the 
area which is now being implemented. 

• We achieved the coveted Purple Flag 
which recognises the area as being well-
managed, successful and varied in its 
evening and night time offering. We aim to 
use this to promote the district’s burgeoning 
evening & night time economy.
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District 1
Henry Street Area

District 2
Talbot Street Area

District 3
Dame District & Area

District 4
Creative Quarter

District 5
Grafton Street Area

09

BID AreaDublinTown
Team

Richard Guiney
CEO

Gerard Farrell
Director of Operations

Justin Keys
Finance Manager

Anne-Marie Butler
Director of Corporate 
Development

Clyde Carroll
Director of Marketing 
and Communications

Laura Webb
Information Officer

Lauren O’Hanlon
Marketing and 
Communications 
Executive

Rachel McCahey
Member Liaison

Cathy O’Donnell
Office Manager

Eileen Sheridan
Accounts 
Administrator

Dave Denham
Member Liaison

Fran Crowther
Member Liaison

DublinTown Ambassadors

Jess Glynn
Digital Marketing 
Manager

Lisa Nolan
Marketing and 
Communications 
Executive

Noleen Moran
Weekend Support

Appendix 2 Appendix 3

107

The renewal of the Dublin City Business Improvement District

106

Our destiny in our hands

DUBLINTOWN 
Area
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Profit and Loss Balance Sheet

FINANCE

10
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Income 2017

Expenditure

I

I

I

I

I

I

I

I

I

I

BID Levy

Fixed and Tangible Assets

Current Liabilities

Cleaning, Maintenance & Landscaping

Visitor Assistance & Hospitality

Plebescite Costs

Research, Technology & Policies

Debt Collection

Other Income

Current Assets

Net Current assets/(liabilities)

Marketing and Promotion

Capital Projects & Improvements

Administration

Depreciation

Corporation Tax

Community Gain

District Budget

Total Income

Net Assets

Revenue Reserves

Total Expenses

Net Surplus/(Deficit(Before Taxation)

Net Surplus/(Deficit After Taxation

2,742,421

318,304

642,686

402,726

445,446

50,000

81,182

39,434

415,929

542,588

100,098

952,896

424,357

444,468

125,680

0

1,289

179,368

3,158,350

218,206

218,206

3,021,167

11,503

11,503
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DUBLINTOWN BOARD

11

Ray Hernan
Arnotts 

Chairman (Up to January 2017)

Lorcan Lynch 
The Flowing Tide 

(Up to November 2017)

Billy Reid
The Ilac Centre 

(From March 2017)

Alan Campbell
The Bankers 

(From March 2017)

Noel Flynn
FFA Accountants

Treasurer (Up to November 2017)

Lorcan O’ Connor
Carroll’s Irish Gifts 

Chairman (From January 2017)

Ross McMahon
David McMahon & Co

Secretary

Cllr Nial Ring
Dublin City Council

Jack Nolan
Assistant Commissioner 

Dublin Metropolitan Region
Observer (Up to June 2017)

Cól Campbell
Bewleys

Deirdre Hayes
Irish Life 

(From November 2017)

Paul Barry
McDonalds (Up to June 2017)

Fergus McNamara
Tax Assist Accountants

Treasurer (From November 2017)

Stephen Sealey
Brown Thomas

Pat Leahy
Assistant Commissioner 

Dublin Metropolitan Region
Observer (From June 2017)

Billy Creaney
Rustic Stone/Fade Street Social/

Brasserie Sixty Six (From March 2017)

Rose Kenny
Dublin City Council

Philip Bergin
Penneys

Vincent O’ Gorman
The Westbury Hotel 

Tommy Smith
Grogan’s Castle Lounge 
(From November 2017)

Greg Devitt 
St Stephen’s Green 

(Up to November 2017)

Cllr Dermot Lacey
Dublin City Council
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DublinTown Staff

Richard Guiney
CEO

Clyde Carroll
Director of Marketing and 

Communications

Gerard Farrell 
Director of Operations

Anne Marie Butler
Director of Corporate 

Development

Justin Keys
Finance Manager

Jess Glynn
Digital Marketing Manager

Cathy O’ Donnell
Office Manager

Laura Webb
Information Officer
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DublinTown Ambassadors

Dave Denham
Member Liaison

Fran Crowther
Member Liaison

Noleen Moran
Weekend Support 

Lauren O’Hanlon
Marketing & 

Communications Executive

Lisa Nolan
Marketing and 

Communications Executive

Eileen Sheridan 
Accounts Administrator

Rachel McCahey
Member Liaison

Terry Kenny
DublinTown Ambassador

Vincent Kearns
DublinTown Ambassador

Fred O’ Brien
DublinTown Ambassador

Ronan Donnelly 
DublinTown Ambassador

Przemek Bednarz
DublinTown Ambassador

Russell Ahearn
DublinTown Ambassador

DublinTown Cleaning Crew

Emmanuel Ngaba
DublinTown Cleaning Crew

Vadim Raiu
DublinTown Cleaning Crew
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DublinTown
1st Floor
43-45 Middle Abbey St,
Dublin 1.
+353 (01) 6334680

Corporate
www.wearedublintown.ie

Consumer
www.dublintown.ie


