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Executive Summary 

 

1. The 2020 budget is being framed at a time of uncertainty and change for DublinTown 

members due to the potential fallout from Brexit and also changes in the retail landscape, 

particularly given the exponential growth in online retail. 

2. Dublin businesses in both the retail and hospitality sectors are reporting weakening consumer 

spend.  This may be due to uncertainty relating to Brexit but it is also likely that a key driver 

of city spend, the 25-35 year old demographic, are devoting a disproportionate amount of 

their available income to meeting their accommodation needs. 

3. Brexit concerns amongst the DublinTown membership include: 

a. The potential impacts of a sudden and significant fall in the value of sterling against 

the euro.  This could have a significant impact on tourist numbers from the UK but 

would also put Ireland at a disadvantage in the North American and European markets 

against UK competitors.   

b. There are concerns regarding the UK land bridge and the increased costs that Irish 

retailers could face where they are obliged to source stock on the continent and bring 

it directly from continental ports.  

c. Irish retailers have traditionally sourced considerable product from the UK.  Post 

Brexit this could be subject to VAT at the point of entry.  This would create cash flow 

strains.  In this context smaller Irish retailers may require support in sourcing suppliers 

based within the single market.  The increased logistics costs in securing and bringing 

such product to Ireland would result in the scenario outlined in point b above. 

4. E-commerce now accounts for c.15% of non-food retail in Ireland.  70% of these purchases 

are sourced from non-Irish suppliers.  While technically VAT should be charged on these 

purchases at the point of entry, in reality a lot of non-EU product arrives without being subject 

to these charges.  This is putting Irish retailers at a disadvantage.  Greater enforcement of the 

regulations is required. 

5. Irish town centres need support.  Retail is challenged.  However, there is increasing 

international evidence that shows a consolidation of retail back towards town centres.  This is 

environmentally and socially desirable.  80% of people shopping and socialising in Dublin city 

centre use sustainable modes of transport to access the city.  In contrast, roughly 80% of those 

visiting out of town retail destinations will travel by car.  Town centres seeking to establish 

BIDs or other developmental organisations to maintain town centre vibrancy should be 

encouraged in this regard. 

6. DublinTown believes that Irish traders are at a disadvantage given our very high rates of VAT.  

DublinTown believes that standard rate VAT should return to 20%, while services related VAT, 

including VAT on the hospitality sector, should be reduced to 10%.  These rates are common 

across Europe.  Dublin Town believes that reductions in VAT, which would disproportionately 

benefit the more vulnerable sectors of society, should be given preference over reductions in 



income tax and a widening of income tax rate bands.  Dublin Town opposes the increase in 

the threshold at which non-EU tourists can make a reclaim of VAT to purchases to €175.  

Dublin city traders rely on this tourist trade.  At a time when Brexit will create challenges in 

meeting our tourist targets a measure which would bring a further 80% of tourist purchases 

into the VAT net are not welcome or advised.  

7. Ireland suffers from a series of infrastructural deficits.  This is having both social and economic 

consequences.  DublinTown advocates increasing capital investment to address these deficits.  

We believe that any Corporation Tax windfall should be devoted to capital rather than current 

expenditure.  While accepting the argument that we need to reduce our national debt, we 

believe that the infrastructural deficits must be met if we are to sustain economic growth and 

social development.  The areas in most need of investment are: 

a. Transport:  We need to invest heavily in Dublin’s public transport system.  The NTA’s 

plans to 2035 will deliver much of what we need, however, we cannot wait almost 

two decades for delivery.  We must invest in Metro Link and this must be brought to 

Sandyford.  We must invest in DART Underground to benefit from the additional 

capacity that this would bring to the rail network and complete the proposed Luas 

extensions to Lucan, Bray and Finglas thus bringing more Dublin residents into an 

integrated transport network.  Creating capacity in public transport would allow for 

greater residential densities along their routes, which is required given our housing 

crisis. 

b. DublinTown believes that a levy on free car parking spaces provided to employees in 

both the public and private sectors should be applied.  The income from this levy 

should be used to enhance the public transport experience and also to invest in cycle 

and pedestrian infrastructure.  28% of people travelling into Dublin at peak rush hour 

come in by car.  This compares to 20% of shoppers who travel off peak. Thus a higher 

proportion of a higher number use cars at peak periods than at off peak periods.  This 

aspect of car use in the city must be addressed first.  Despite its rhetoric the state 

supports car usage by providing free car parking to its staff.   

c. The housing crisis is having a direct impact on Dublin’s retail and hospitality sectors.  

This needs to be addressed. There are thousands of square metres of unutilised space 

in Dublin city centre.  We recommend a review of the Living Over the Shop and City 

Living Initiatives to consider why they are not being used by property owners  and 

how these owners can be encouraged to bring this unutilised space back into 

productive use.  There may be a requirement to better explain and interpret the 

schemes for property owners and to assist them overcome potential impediments.  

d. Dublin’s water infrastructure is in danger of collapse.  We use more than 95% of the 

water produced on a daily basis.  Residents, as well as business, must pay for the water 

they use and the funds derived must be re-invested into the city’s water 

infrastructure.  The Shannon scheme must be progressed without delay. 

8. We need to look at how we utilise state assets.  Dublin Port’s decision to dramatically curtail 

cruise ships in favour of freight makes sense from Dublin Port’s perspective but not for the 

wider economy.  We must manage our assets in the national interest and not only in the 

interest of the infrastructure provider. 

9. We need to invest in vocational education.  This is particularly true in the case of the 

hospitality sector.  The industry has experienced a dialogue which suggests that it does not 

provide a rewarding career.  This is not the experience of many catering professionals.  It 

makes economic and social sense that we invest in mechanisms that link potential employees 

with opportunities in the trade.  The requirement is to produce chefs who are competent to 



work in the industry.  The training need not be overly academic but rather focus on the needs 

of the industry and the people who wish to work within it.  DublinTown is willing to play its 

part in linking potential employees with opportunities arising but we are disappointed with 

the support received from the state in facilitating this. 

  



 

A context of change and uncertainty 

 

The 2020 budget is being framed at a time of enormous uncertainty for the Irish economy.  While 

headline economic figures have been encouraging and our ability to exit recession and again reach full 

employment have been commendable there are vulnerabilities within the economy.  There is the 

unknown impact that Brexit may have.  A hard Brexit will have a significant disruptive impact, while 

even a soft Brexit is likely to give rise to a period of adjustment that will have economic and social 

consequences for Ireland.   

However, DublinTown is also keenly aware of additional internal vulnerabilities.  Dublin city traders 

are commenting on the reduced spend per customer in the city.  This is across both the retail and 

hospitality sectors and across tourist and resident population.  Businesses have likened the judicious 

spending patterns adopted to those evident during the recession.  Customers are careful and 

discerning in their spend.  For example, within the restaurant trade, customers are eschewing the high 

margin coffees and deserts, resulting in lower customer yields and significantly reduced profitability 

per cover.  In this context, many within the hospitality sector are questioning the timing of the re-

introduction of VAT at 13.5% and the impacts that this is having on the hospitality sector in Dublin and 

beyond.  

We would caution against an assumption of continued growth in consumer spend adding to the 

general tax take.  

A time of high employment and economic buoyancy would usually lead to a more liberal customer 

spend.  Therefore, there is speculation as to why we are experiencing such customer constraint.  One 

theory is that customers are concerned that Brexit may result in an economic shock that will make 

their employment status less certain.  Another is that the 25-35 year old age group who have 

traditionally driven city centre retail and hospitality spend are obliged to devote an excessive 

proportion of their take home pay to meet their accommodation needs.  In this context, the housing 

shortage would anecdotally appear to be having a real and substantive impact on the wider economy.    

 

Brexit 

 

There is no doubt that for many in business and indeed their staff and customers, Brexit is responsible 

for considerable and unwelcome uncertainty.  Brexit will create difficulties and it is very disappointing 

that given the imminence of Brexit, that we don’t know what shape it will finally take and by 

implication the resultant impacts on the Irish economy. 

 

The Government has to be commended on the preparations undertaken thus far, especially when one 

considers the extent of uncertainty that still prevails.  In this regard DublinTown has participated in 

the Department of Business, Enterprise and Innovation’s Retail Consultation Forum. 

 

 



DublinTown members’ concerns are largely based on the following agenda items: 

 

• The likely impacts of a sudden and dramatic fall in the value of sterling 

• Distribution and logistics channels 

• Cash flow impacts of a re-introduction of VAT at the point of entry on UK sourced product 

 

The likely impacts of a sudden and dramatic fall in the value of sterling 

 

In 2018 Failte Ireland noted that UK visitors to Ireland were responding negatively on value for money 

in Ireland.  This is not surprising given the fall in the value of sterling since the Brexit referendum in 

June 2016.  In 2019, UK visitors are noticeable by their absence in the capital.  Not only that but the 

UK has been given a competitiveness boost when competing with Ireland in the North American and 

European markets.  It is speculated that sterling could fall by a further 10% in the case of a hard Brexit.  

Effectively, we could be looking at parity between sterling and the Euro.  This is a dramatic shift from 

the 1€ = 73-74p range experienced in early 2016.   This currency generated loss of competitiveness 

will create difficulties for Irish traders in the short to medium terms and will make the achievement of 

targeted tourism numbers considerably more difficult. 

 

Distribution and logistical channels 

 

The UK has always been Ireland’s largest trading partner.  Not only that but the UK land bridge has 

served as our access route to Europe, with approximately 53% of Irish goods destined for continental 

Europe crossing the UK en route to the continent1.  In a hard Brexit scenario it is feasible that Irish 

businesses may seek to source product directly from other Single Market countries.  However, this 

will result in significantly increased transport and logistics costs given the time it takes to travel from 

Zeebrugge or Le Harve to Dublin by boat.  These extra costs are likely to lead to inflation in Ireland. 

The increased paper work and port inspections on arrival in Dublin from the UK may also add to costs 

and delays.  For example, goods including food products, arrive in Dublin each day in cargo trucks on 

ships from Holyhead.  This cargo which lands in Dublin at c.5.30 am is delivered throughout the capital 

before most of the Dublin population get out of bed.  Where these trucks experience delays they will 

meet the city’s rush hour traffic, adding to congestion while potentially missing the window to deliver 

fresh produce within the Dublin region.   

 

Cash flow impacts of re-introduction of VAT at the point of entry 

 

Irish traders have traditionally sourced a lot of product from the UK.  Under Brexit scenarios 

purchasing from what will effectively become a third country could lead to VAT being charged at the 

point of entry resulting in significant cash flow stains for Irish retailers.  This fact may encourage Irish 

                                                           
1 https://www.esri.ie/system/files?file=media/file-uploads/2017-10/WP573.pdf 
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retailers to purchase directly from European countries, giving rise to increased transport costs and 

lead times which in turn could add to inflation.   

 

All of the above will give rise to strains on Irish retail and hospitality businesses.  Given the increased 

softness in customer spend it is not unfeasible that we may see a recession in the indigenous sector.  

We believe that these challenges may require a re-examination of Ireland’s extremely high VAT rates, 

which are well ahead of European average and modal rates. 

 

On-line retail competition 

 

The challenges to Irish retail from Brexit, come at a time when retail itself is feeling the disruptive 

impacts of on-line sales.   By the end of 2019, we expect that on-line purchases will represent c.15% 

of all non-food retail purchases in Ireland.  70% of on-line purchases in Ireland are sourced from 

abroad.   

 

The disruptive impacts of on-line sales are being felt across the world as practically all retail 

destinations are experiencing declines in footfall and sales - with many long established retail names 

finding it difficult to survive the turbulence.  The international evidence suggests that towns and cities 

are showing signs of greater resilience than out of town shopping centres.  This experience is being 

mirrored in the greater Dublin region as can be seen from the following research conducted by Red C 

on behalf of DublinTown. 

 

 

It is considered that up to 25% of out of town malls could close in north America by 20222.  In some 

instances these retail locations are being repurposed for residential use.  It can be anticipated that in 

time certain Irish out of town shopping centres may also see repurposing.  DublinTown anticipates 

that the number of people working in retail will decline. As a large city Dublin is likely to be better 

                                                           
2 https://www.latimes.com/business/la-fi-malls-closing-20170531-story.html 



placed to weather the storm than smaller regional shopping centres, however, we will not be immune 

from the changes being experienced.    

 

The rapid change of use of towns and cities is worth noting.  More people now eat than shop in Dublin 

city centre and twice as many people will dine in Dublin rather than go for a drink in the city.  

DublinTown anticipates that these trends will accelerate in the 2020s.  However, feedback from the 

restaurants in the city is that we are reaching saturation point, new entrants are coming to the market 

but are not being matched by a growth in the customer base.  DublinTown anticipates that this may 

lead to the closure of more restaurants including award winning and iconic outlets.  The uncertainty 

which has characterised both retail and hospitality trades in the 2010s will, in our view, dominate the 

town and city agenda in the coming decade.    

 

Demographic changes impacting on town centre engagement  

In addition, there are discernible changes in how Gen Z (the generation now coming to adulthood) 

engage with towns and cities and how they choose to spend their money.  In summary, this generation 

is more driven by experiences than acquiring material items.  Therefore, we can expect to see more 

engagement with food and entertainment outlets and comparatively less with retail.  There is also 

increasing evidence, particularly within the US and UK, that Gen Z drink less alcohol than previous 

generations.  While 18% of 16-24 year olds in the UK described themselves as tea total in 2005, by 

2015, this had risen to 29%3.  Within retail, there is emerging evidence that as a ‘waste adverse’ 

generation, Gen Z will purchase better quality goods with the intention to ‘make it last’.  All of this 

would suggest that retail, a major employer within the Irish economy will come under increasing and 

sustained pressure.   

 

In this context, Dublin Town believes that it is appropriate to reconsider Ireland’s very high rates of 

VAT.   The standard VAT rate of 23% puts Irish retailers at a disadvantage.  While technically on-line 

sales are subject to VAT at the point of entry, there is considerable anecdotal evidence that this charge 

is not consistently applied.  DublinTown advocates a regime which would see a far more rigorous 

approach to ensuring that Irish retailers compete on a level playing field and that all online purchases 

from outside the EU are subject to VAT on entering Ireland. 

 

Similarly, takeaway delivery services, which operate without the overheads and staffing requirements 

of restaurants, stand to gain disproportionately in the current on-line environment.  This is another 

reason why the increase in VAT to 13.5% should be reconsidered. 

 

As the Irish rate of VAT represents a very distinct challenge to our competitiveness, DublinTown would 

advocate a reduction in VAT of both the 23% and 13.5% before reductions in income tax.  It is 

estimated that widening the standard rate income tax band by €3,000 will cost the exchequer €610m4.  

                                                           
3 https://www.nhs.uk/news/lifestyle-and-exercise/young-people-turning-their-backs-alcohol/ 
 
4 https://www.revenue.ie/en/corporate/documents/statistics/ready-reckoner.pdf 
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The Revenue Commissioners note that each 1% reduction in the standard rate would cost the 

exchequer €455 in a full year, while a similar reduction in the 13.5% rate would cost €335 in a full year.  

The increase in rate applying to the hospitality industry from 9% to 13.5% yields an estimated €466m 

per annum5.  A widening in the standard rate income tax band by €3,000 would cost almost the same 

amount as a reduction of  almost 1.5% in the standard rate of VAT or a reduction in the reduced rate 

from 13.5% to 11.5% and would comfortably allow for the complete reversal of the increase in 

hospitality VAT back to 9%. 

DublinTown advocates a reduction in the standard rate of VAT to 20% and the hospitality rate to 10%.  

This would bring us into line with other EU countries.  In total this would cost the exchequer 

approximately €1.7bn.  It is unlikely to be achievable in one budget.  However, it is important for 

competitiveness purposes that we bring Irish VAT rates into line with our European colleagues.  We 

would advocate this reduction over a series of budgets.  To partially offset this loss of revenue we 

would advocate an increase of €20 per tonne in carbon taxes which would yield €426m. 

 

We further believe that the threshold for the tourist VAT should not be increased.  Tourists from 

outside the EU should be able to reclaim VAT as heretofore.  We don’t believe that increasing the 

threshold for Tourist VAT reclaims to amount over €175 are warranted.  Traders rely on these 

purchases which must be supported. 

 

Within the hospitality industry, service charges which are distributed amongst staff are subject to VAT 

at 13.5%.  Thus the exchequer is taxing gratuities meant for staff.  DublinTown believes that these 

service charges, where they are distributed directly to staff, should be zero rated allowing staff who 

pay tax on the income to benefit from the full gratuity.  The cost to the exchequer would be negligible 

but would be appreciated by workers within the industry.   

 

Capital Expenditure  

 

Ireland has suffered both economically and socially due to our inability to plan and invest 

appropriately.  Whenever tough spending decisions are made we have practically always seen capital 

expenditure being reduced while day to day expenditure continues unabated.  This pattern must be 

reversed.  We need to invest in our infrastructure to secure our future. In particular DublinTown 

believes that investments are required in transport, housing and water.   

 

Similarly, we believe any Corporation Tax windfall which based on threats to global trade could be 

short lived and should be applied for once off capital expenditure rather than allowing departments 

with a history of over-runs to continue this practice.  While there is a strong argument for a reduction 

in the national debt, we believe that our infrastructural weaknesses have the potential to stifle 

economic and social development and therefore must to be addressed as a priority.  
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Transport 

Dublin’s transport infrastructure does not meet the needs of the 21st century.  As noted above, Gen Z 

view the world differently to their parents and grandparents.  This is particularly true in the case of 

environmental awareness.  In April 2019 10,000 school children marched on the Dáil to demand action 

on climate change.  Consumer surveys undertaken on behalf of DublinTown continuously demonstrate 

a growing demand for sustainable transport options.  Conversely we are seeing a decrease in car 

usage.  We expect this trend to accelerate as we enter the 2020’s.   

The NTA’s transport plans for Dublin provide a blue print for the sustainable integrated transport 

service required by the city, however, the timescale for delivery to 2035 is simply too long and is 

unacceptable.  If Dublin is to remain relevant to its local population, its visitors and those who wish to 

invest here, it is imperative that we get our transport infrastructure right.  We must accelerate our 

investment in public transport.  The issues around College Green and the creation of pedestrian plaza 

highlight the need for us to invest in underground transport as a matter of urgent priority.  We are 

simply trying to do too much above ground and there isn’t the space available to accommodate the 

movements of the 300,000 people who, on average, come to the heart of Dublin City each day. 

The metro and DART Underground can carry 20,000 passengers per direction per hour; the Luas 8,800 

passengers and the proposed Bus Connects 3,500 per route.  We need these larger numbers 

transported underground to meet our transport requirement.  As noted demand for sustainable 

transport will continue to increase.  Therefore, Dublin Town advocates, the acceleration of the Metro 

to Sandyford, the completion of the DART Underground, the building of a Metro from Rathfarnham 

and the priority building of Luas extensions including those to Lucan and the extension of Luas Cross 

City to Finglas and the extension of the Green Line to Bray.  We believe that underground and light 

rail solutions should be advanced ahead of Bus Connects, which we believe will not deliver the 

numbers required and will use already limited road space.  Given the likely opposition and court 

appeals we fear that Bus Connects, will not provide the short term congestion relief envisaged.  

Furthermore it will necessitate the cutting down of trees and a diminution in the public realm and 

environment.   

 

We will not be forgiven in 10 years time if we have failed to deliver the transport projects that are 

required to make real and lasting impacts.  It also must be considered that increasing passenger 

numbers will allow for greater residential densities along the routes proposed, enabling commuters 

to get to their place of work far more efficiently.  Internationally (as well as at home) we are seeing 

smaller family units, requiring smaller housing units.  We therefore have the scope to significantly 

increase housing density.  Other cities, notably London, have seen single residential units being split 

into separate units.  There is scope to encourage the repurposing of outdated semi-detached homes 

into 2 or 3 units allowing for significantly increased residential densities which in turn will require 

increased sustainable transport capacity.  This repurposing is required if we are to meet the demand 

for people to live closer to their place of work and facilitate walking or cycling to work. 

 

While the State has positive rhetoric in relation to climate change, it is negligent in addressing it.  For 

example it pays more than €5m per annum in rent to provide free car parking for its own employees 

in Dublin City alone.  A levy of €1,500 should be applied to all private and public sector employee car 



parking spaces.  Similar schemes are operating in the UK cities of Nottingham and Reading.  The funds 

generated from this scheme should be used to enhance the public transport experience through 

extension of bus shelters and the provision of real time information.  It can also be used to enhance 

cycle and pedestrian infrastructure.  In Nottingham such a levy is charged on the employer, who then 

has the choice of relaying the charge to the employees using the spaces or absorbing the cost itself.  

The experience is that such measures dramatically reduce the number of cars entering and leaving the 

city at peak periods.  In this context it is worth noting that 28% of people entering the city at peak 

periods, as measured by the Canal Corden count, travel by car6.  This compares to 20% of people who 

come into the city for shopping and leisure at off-peak periods by car.  Therefore, a higher proportion 

of a higher number use their car to commute to work than to spend money in the city.  This needs to 

be taken into account when designing vehicle reduction measures.   

 

DublinTown further believes that there is a need to develop a public transport service that operates 

at night.  Research in the UK has shown that one-third of town centre revenues are derived between 

5 pm and 5am, yet people working in towns and cities during these hours (which includes those 

working in entertainment and leisure outlets as well as emergency and cleaning/maintenance 

services) are disadvantaged by not having access to affordable public transport.  This is a social justice 

issue that requires attention.  DublinTown is calling for a night service on LUAS, DART and Dublin Bus. 

 

Housing 

 

The housing crisis is having an significant impact on businesses in Dublin city centre.  Staff cannot find 

accommodation at affordable levels.  Rental costs are leading to negative impacts on consumer spend, 

staff seeking pay rises merely to meet unrealistic rental increases and staff being forced to live great 

distances from the city, which is environmentally as well as socially unacceptable.  It is becoming 

common place for suitably qualified staff to turn down employment as they are unable to secure 

somewhere to live in Dublin.  This is a crazy situation which is having negative economic consequences 

which are becoming more acute as time goes on.   

Wage pressure resulting from meeting accommodation costs has the real potential to make Ireland 

uncompetitive and feed into further economic woes that Ireland can ill-afford.  Within the hospitality 

sector, the costs of getting staff home safely after 2am to locations outside the city core is prohibitive 

adding to the staff crises that already exists.  Night transport will help but in the longer term we also 

need to increase residential densities within and close to the city centre.  

 

We require a fundamental re-examination of the City Living initiative and Living Over the Shop 

schemes.  In Dublin alone there are thousands of square foot of unutilised space that is not being 

brought into use.  Property owners say that the challenges of bringing these spaces into use and 

working with labyrinthine obligations are not worth it.  This may be due to a lack of understanding of 

the schemes or overly prescriptive imposition of scheme regulations.  Similar schemes have been 

successfully introduced in the UK where the Victorian building stock in town centres is similar to our 

own.  This strongly suggests that there is scope to find practical and workable solutions to the 
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roadblocks being encountered here.  DublinTown suggests that successful schemes operated in the 

UK should be considered for the Irish context and that a pragmatic and sensible approach be taken to 

balancing of conservation and safety considerations.  We further advocate bringing property owners 

and Local Authorities together to work through any remaining obstacles.  We believe that the deadline 

for the utilisation of these schemes be extended to facilitate this dialogue and to allow for the greater 

utilisation of the potential of the schemes. 

 

Water Charges 

 

The decision to abandon residential water charges was a mistake.  Dublin’s water supply is precarious.  

More than 95% of the water produced each day is consumed allowing for no contingencies.  This needs 

to be addressed systematically.  Our old Victorian pipes which are prone to leaking must be replaced.  

This will be a costly but not very glamorous exercise which simply has to be paid for by the end user 

whether they are a business or resident.  Businesses pay water rates but residents are not contributing 

to the treatment cost of the water that they consume.  For Dublin to meet its potential we need to 

progress the Shannon scheme.  We need to ensure that Dublin retains a clean and reliable water 

supply.  This is of particular importance for the hospitality sector which has experienced water 

shortages and cut-offs in the past.  This infrastructural deficit simply needs to be rectified. 

 

Management of State Assets 

 

In 2019, Dublin Town was made aware of Dublin Port’s intention to severely curtail cruise tourism to 

the city and by implication to the island of Ireland.  Cruise passengers are big spenders in the city and 

have contributed significantly to the city economy.  DublinTown would not disagree with Dublin Port’s 

own estimate that cruise tourists injected €50m per annum into the city economy.  Indeed, we believe 

that with the advent of home porting, where cruises both begin and end in Dublin, that there is every 

possibility of increasing this spend further.  Many city traders have admitted that this tourist spend 

enabled them to keep their doors open during the recession.  Given current economic uncertainties 

we may come to rely on such spend again.  However, the decision by Dublin Port and the manner in 

which it was communicated to cruise companies has inflicted significant damage to this important 

tourism offer and has damaged Ireland’s reputation in the important US market.  

It is Dublin Town’s view that a nationwide audit should be taken of all traffic to ports in the state.  

Where it is optimal freight should be channelled to under-utilised ports allowing for important cruise 

passengers to dock in locations where there is a suitable tourism offer.  Dublin Town accepts that 

Dublin Port will create greater revenues for itself through facilitating freight rather than tourists, 

however, Ireland and the exchequer has more to gain where we maximise our potential revenues 

across the island. 

 

Vocational Education 

Ireland needs to develop its vocational education.  Traditionally we have favoured academic 

qualifications over vocational education.  However, this approach is unsustainable in the long term 



and is not meeting the needs of employers or potential employees.  The lack of investment in 

vocational training has contributed to staffing shortages in key trades.  Within Dublin city centre this 

is most acute in the catering trade.  There is a need to invest in people who wish to take up 

opportunities in the industry.  We are calling for a practical and pragmatic programme.  This should 

not be overly academic but rather concentrate on the needs of the industry and provision of training 

to allow entrants progress within the trade.  DublinTown stands ready to facilitate this training and to 

match potential employees with employment opportunities.  

 

About Dublin Town 

 

Dublin Town is Dublin city centre’s Business Improvement District.  Its role is to improve business in 

the city on behalf of its 2,500 members who are based between Parnell Street to the north of the city 

to St. Stephen’s Green to the south.  The largest cohort of businesses with DublinTown’s membership 

are in engaged in the retail sector, while the second largest cohort are engaged in the hospitality 

sector.  Dublin Town also represents a number of office based professional service organisations.  


